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This policy statement is intended as applicable to Pickleball Regina Inc. (PRI), its Directors, Committees, special events, contractors and assigned volunteers.

PRI is an established, responsible community organization. We maintain a reputation for providing professional services and enjoy positive relationships with the communities we serve. 

In providing our services, the media may be interested in the affairs of the PRI. Our media relations guiding principles are to:

· Provide timely responses to media inquiries

· Be honest and forthright with respect to the limits of legislation regarding privacy and personal information

· Be proactive in seeking positive media attention when opportunities arise

· Make every effort to correct any incorrect reporting in a timely manner

The President of PRI is designated as the lead contact and principal media spokesperson. All media inquiries are to be referred to the President for attention and response.

All media requests for interviews, photographs or video about PRI events, directors or volunteers must be made through the President. The President may consult the Board of Directors, in deciding on how to respond and whom to involve in the response. 

The President may delegate or involve other directors or volunteers to respond on behalf of PRI based on their particular knowledge, expertise and experience. In that event, the President will work with the designated person to ensure that the messages provided to the media reflect positively on PRI.

Where PRI and/or its Committees believe there is a positive news story to share with the public, advance contact must be made with the President to ensure that the contact is planned, and the message reflects the interests of PRI. Key guidelines include:

· Not contacting a media representative directly or using social media without first consulting with the President for guidance

· Ensure the key messages are identified and the appropriate spokesperson can relate them to the media is a positive, confident manner

· Ensuring all messaging is supportive and aligned with the vision and mandate of PRI.
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